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Travel industry embraces Social Media Marketing
Sep 24, 2010

Social media usage among adventure tour operators is
pervasive, while its efficacy remains relatively uncertain,
claims a new report from the Adventure Travel Trade
Association.

‘Travel, Tweets & Trends’ explores opportunities, concerns
and best practices about social media usage within the
adventure tour operator industry - an industry where
adoption of social media is relatively new and immature
among tour operators, many of which view social media as
experimental at this time.

Among its peculiar findings, representing input from 220
adventure tour operators across five continents, the study
revealed that 48% of North American travel tour operators
participate in social media on a daily basis, and 77%
participate in social media at least weekly.

It also discovered 69% of companies are spending 10 hours per week or less on their social media programmes.

However, despite widespread usage of social media, operators are uncertain about its impacts on business, with only 43%
of respondents citing social media as quite or extremely important to business success, and 18% reporting they do not
know yet whether social media has bottom-line impact.

Just 13% of companies cite social media as generating 10% or more of their revenue, but 75% of respondents indicate that
their budgets (including human resource wages) for social media will increase in the next 12 months.

Uploading videos to YouTube is a growing trend among those embracing social media, however blogs remain an important,
yet under utilized tool.

Monitoring, 'listening' and responding to traveller review sites appear to be lagging behind what would be expected, though
tour operators outside North America are more prone to do so.

Additionally, survey respondents indicated their primary objectives of social media usage include, in order of priority,
generating consumer awareness (83%), connecting with existing customers (70%), connecting with current customers
(61%), and sending out special offers (53%).

Meanwhile, only 32% of respondents are using social media as a customer service tool, which, according to industry
experts, is a missed chance to reduce customer service costs while satisfying customers.

Send to a friend Add to hub Report Viadeo Recommend?   
50% recommend it

 Your comments
Be the first to comment on this article
Add your comment
You must first log in or register before leaving your own comments.

REGISTER NOW - IT'S FREE
Want to be a marketing guru? Sign up to our
weekly newsletter and win a shiny new Ipod Nano
in the process!

First name

 

Email

EXISTING USERS - LOG IN

Advertise here

Choose speciality: [Select] Choose sector: [Select]  Search the site

Marketing News
The latest marketing news

Creative Showcase

Research
Insightful marketing trends

Career Advice

Jobs
The latest marketing jobs

Digital Marketing Training

MARKETING JOBS

Travel industry embraces Social Media Marketing - Marketing... http://www.utalkmarketing.com/pages/Article.aspx?ArticleID=...

1 of 2 9/25/10 12:46 PM



The best from the world of advertising

Case Studies
Award-winning marketing campaigns

How To Guides
Practical tips from seasoned professionals

Learn how to climb the career ladder!

Agency Profiles
Directory of the best agencies in the world

Media Profiles
Directory of media companies

Develop your online marketing skills

Marketing Answers
Help and advice forums

Marketing Blog
Analysis and opinion from marketing professionals

Training | About Us | Register | Advertise | Press | Site Map Home | Terms & Conditions | Privacy Policy | Contact Us

Travel industry embraces Social Media Marketing - Marketing... http://www.utalkmarketing.com/pages/Article.aspx?ArticleID=...

2 of 2 9/25/10 12:46 PM


